MARKETPLACE GREENVILLE




Hartness Development Transforms Family
Estate Into Planned Village

BY CINDY LANDRUM

Innovation is synonymous with the Hartness family
name.

Patriarch Tom Hartness moved to Greenville in 1940,
bought bottling rights for Pepsi-Cola, and over the years,
turned the company into a sales leader in the region.

In addition to his skills as an entrepreneur, he was
a natural inventor. He developed his first soda case
packer five years later and continued to invent ways
to improve the production process.

Broken bottles cost the company thousands of dol-
lars year Using the back of the plant as their laborato-
1y, Hartness and his sons developed a case-packing
system, able to pick up bottles and place them safely
into shipping cartons. That invention developed into

Hartness International, a global packaging solutions
provider that remained in the family until its sale to
the Fortune 200 company Illinois Tool Works in 2009.

Today, the Hartness family is still innovating, but in
a different way. The family estate off Pelham Road and
Route 14 is being transformed into an urban village that
bears the family name. The family’s home will become
a boutique hotel.

“It’s the antithesis of urban sprawl,” said Sean Hart-
ness, CEO of Hartness Development and Tom Hartness’
grandson. “Our master plan is based on development
patterns implemented decades and centuries ago.”

A 444-acre development located on the eastern side
of Greenville, Hartness’ neighborhood design empha-
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sizes a sense of community and harkens back to a time
when neighbors talked to neighbors, Sean Hartness
said.

“Instead of everybody having a half-acre or acre lot, we
offer smaller lots and accentuate community spaces,” he
said. More than 175 acres will remain undeveloped, with
15 miles of walkable trails that will connect residents to
woodlands, lakes and shared recreational areas.

“We have more green space than Cleveland Park,
Greenville’s largest city park,” Sean Hartness said.

Buyers at Hartness will work with Lew Oliver, one of
the Southeast’s most recognizable community design-
ers, to design their homes. Oliver is driven by the idea
that great spaces can be constructed, and his vision for
Hartness embraces a return to the tenets of traditional
development where generations thrive and connect.

When Sean Hartness’ father, Pat, began buying the
property in the 1970s, it was far outside of Greenville
and considered “the country.” Pat Hartness continued
to purchase land and moved Hartness International to
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the property in 1986. The property remains with the
family, although the company was sold.

“He wanted a place where he could have some land,”
Sean Hartness said. “My father was a recreational bull-
dozer driver. Still is. We'’re aviation enthusiasts, and
in the early 80s, he built a grass landing strip on the
property. That's where I learned to fly.”

The Hartness family built the home on the property
in 1980, where Pat and his wife Mary Lou, lived until
earlier this year when they moved into their new house
in the middle of the Hartness development.

The community’s first residential phase is near com-
pletion, and the second phase is underway.

Hartness’ first commercial building in what will be-
come the Village Center is now under construction and
includes The Village Kitchen, the development’s first
restaurant, scheduled to open this fall. A variety of
specialty retail, and additional restaurants will fill the
remaining commercial spaces as the Village Center
grows, said Jim Burns, Hartness’ project manager.

Ground will break on Hotel Hartness in September,
with completion in early 2022. The family home will
be the heart of Hotel Hartness. It is being reimagined

to feature The Great Room, an inviting space where
guests and visitors can gather and relax; The Captain,
a bar named after Tom Hartness; a breakfast area; and
a board room.

“The home will continue creating memories,” Sean
Hartness said.

“We have more green space than
Cleveland Park, Greenville’s
largest city park.

SEAN HARTNESS
CEO, HARTNESS DEVELOPMENT

Hotel Hartness will offer 69 luxury rooms, with four
additional guest suites in the hotel spa. Patterson, a
restaurant named for a branch of the Hartness family,
will overlook one of the property’s ponds. Hotel Hart-
ness will include 20,000 square feet of indoor event
space and numerous outdoor event spaces.

Hay Creek Hotels, a New Hampshire-based compa-
ny that has 19 additional properties, will manage the
independent non-flagged hotel.

“When guests come, the goal is to provide a sense

of Greenville and the family, but most importantly to
offer a great experience,” Sean Hartness said. “From the
family’s perspective, whether it was the Pepsi business
or Hartness International, where we made equipment
for Fortune 500 companies such as Clorox, Procter &
Gamble, Pepsi and Coke, we would always do what-
ever it took to satisfy the customers and make sure
they were happy. We liked that Hay Creek Hotels has
the same philosophy. We focus not on how to make
the most money, but how to ensure the customer ex-
perience is extraordinary. Profits flow only when the
customer is happy.”

General manager Jonathan Brashier, said since Hotel
Hartness is not associated with an existing hotel brand,
there is the opportunity to create the experience from
the ground up.

“We get to customize it and tie it back to the location
and to the family,” he said. “It’s exciting when you can
do that versus playing out of a standard playbook.”

George Soderberg, senior vice president for Hay Creek
Hotels, said guests are looking for authentic, person-
alized experiences.

“People aren't looking for cookie-cutter experiences.
They’re looking for something special,” he said. “This
will be something unique and distinctive.”
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Heating & Cooling from the Ground Up

A geothermal heat pump is the greenest,
most efficient and cost effective heating
and cooling system available. With rebates
and tax credits available, this may be just
the heating/cooling system you need.

Let the energy experts answer your
questions. Call us at 800-240-3400
or visit blueridge.coop/gogeo.

Blue Ridge Energy Services

GeoThermal

Your Reliable Renewable






